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Abstract 
We analyze the influences of investor sentiment on REIT IPO decisions. Our results show that investor sentiment affects REIT IPOs differently after the hot REIT IPO market. For issuances made during 1993 and 1998, the IPO clustering period, investor sentiment had no impact at all on the IPO frequency. However, after 1998 when the market becomes mature, managers time IPOs decisions based on market sentiment. The IPO frequency is positively related to investor sentiment, i.e. manager launches the IPO when investor is bullish about the overall market. We further observe that the IPO frequency is always negatively related to the mortgage rate which serves as the proxy for real estate holding costs. Overall, our evidence shows that for IPO decisions, managers consider the investor sentiment only after the REIT market become mature, however mangers consider the mortgage market all the time. 
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